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Letter From Our Chief Executive Officer

experience make us a stronger, more capable, and creative company.

To this end, over the past year we took a number of important steps in
this area, ranging from implementing new content inclusion standards,
to creating platforms where employees and cast members can express
themselves and share their personal experiences with others. To enhance
transparency and accountability, we expanded reporting of workforce
diversity through our Diversity Dashboard. This commitment to diversity

is reflected in our Board of Directors as well, with 7 of our 11 Directors
representing racial/ethnic or gender diversity, including our Chairman
and all four of our committee chairs. This year we also directed more
than 50% of the Company’s annual charitable giving to programs serving
underrepresented communities, translating to over $150 million.

We support a world in balance through our environmental sustainability
efforts aimed at helping to protect the planet we all share. We're pleased

INVESTING IN OUR PEOPLE

OPERATING RESPONSIBLY LOOKING

our COVID-19 response, or other means, we will continue to do our part to
help people in need and make the world a better place for everyone.

We invest in our people and recognize that our employees and cast
members are the most important drivers of our success. At Disney, we
offer a total rewards package with competitive pay and benefits and

we seek to foster a safe, flexible, and inclusive work environment where
employees are empowered to do their best work. In 2021, in response to
the COVID-19 pandemic, we introduced hybrid and remote work options to
allow employees whose roles do not require them to be on site to balance
their professional and personal needs. Our human capital management
strategy prioritizes providing opportunities for growth, development, and
career mobility, and our education investment program Disney Aspire
continues to offer eligible employees and cast members the opportunity
to achieve their career dreams, with more than 12,500 employees enrolled

BOB CHAPEK
CHIEF EXECUTIVE OFFICER,
THE WALT DISNEY COMPANY

to be making progress towards our ambitious 2030 Environmental Goals, at the end of 2021.

which include a commitment to achieve net zero emissions for our direct

At The Walt Disney Company, we strive to inspire a better world through
the power of stories. We aim to tell stories that mean something to
people—stories that illuminate the world around us, spark hope, and bring
people closer together. Making a positive difference in our world is part of
our DNA as storytellers, and it also guides how we conduct ourselves. We
are working together to grow the positive impact we have as a Company—
especially in areas where we are uniquely positioned to make a lasting
difference. This letter and the report that follows are dedicated to sharing
the actions we are taking in our operations and in our communities to
address the critical issues facing our planet and fellow human beings.

We embrace a world of belonging through our continuing efforts
to promote Diversity, Equity & Inclusion in our workforce and beyond.
We believe that greater representation and diversity of thought and

4

operations. In April, we announced we are teaming up with local utility
providers to build two new solar facilities expected to come online near
Walt Disney World in 2023 that—along with existing solar sources—will
power up to 40% of the resort’s annual electricity needs. And we are
working diligently towards defining a science-based reduction goal for
the Company’s Scope 3 emissions by the end of 2022. We also remain
committed to saving wildlife and protecting the magic of nature by
continuing to invest millions annually through our Disney Conservation
Fund.

We inspire a world of hope and bring comfort and optimism to our
communities. This past year we donated more than $290 million in cash
and in-kind charitable giving in support of impactful causes. And through
the Disney VoluntEARS program, our employees and cast members
dedicated more than 340,000 hours to helping others. Whether it’s
through food donations, wish granting, our children’s hospital initiative,

We are committed to operating responsibly at Disney. We are proud

of our achievements to date and remain committed to operating our
businesses in a responsible and ethical way—from journalistic integrity, to
our supply chain, to guest and product safety, and so much more. This is

a priority because it is the right thing to do, and it is what our employees
and fans expect of us.

As you read through this report, | hope you will share my excitement
about the progress we’ve made, as well as the opportunities that lie ahead
as we prepare to embark on our second century, while continuing to create
the unique brand of magic that only Disney can.

Sincerely,

T N\ g


https://impact.disney.com/resources/fy21-diversity-dashboard/
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The Walt Disney Company has a longstanding commitment to Corporate Social Responsibility (CSR). In 2021, we refreshed our CSR strategy to connect it

more deeply to Disney’s corporate mission and commercial offerings, and to embrace our unique opportunities for leadership.

Setting Our Priorities

Our refreshed CSR strategy was informed by more than 50 interviews with internal
stakeholders, including our CEO and his direct reports, executives, employees in
every business and region, and our content creators. We also examined what makes
us different. The combination of our expansive global reach and the widespread trust
consumers have in the Disney brand, along with our unique and lasting bond with
children and families, gives us the ability through our one-of-a kind storytelling to

not just positively impact the present, but also inspire the future.

As a global Company operating in many industries and geographies, Disney's CSR
strateqgy is further built around our consideration of a wide, complex, and evolving
set of environmental, social, and governance (ESG) issues. In FY21, our ESG priorities
continued to be informed by an evaluation of each issue’s importance to our
businesses and society, as well as input from our proactive engagement with internal
and external stakeholders; ongoing tracking of expert and proprietary research;
benchmarking of peer companies; consulting third-party studies to understand what
issues are important to our consumers and other stakeholders and what they expect

from Disney; and a review of relevant reporting and evaluation frameworks.

These priority ESG topics, including human capital management, diversity, equity,
and inclusion, and climate change, informed the selection of our CSR focus areas,

and are addressed in this report as well as on our website. In 2022, we plan to

conduct a deeper assessment of our priority issues, including engagement with a

third-party expert in this space.

5

Our Refreshed CSR Strategy

Our aim is to inspire a better world through the power of stories.
Throughout this report, you'll read about how Disney inspires a world
of belonging by embracing diversity, equity, and inclusion in our
workplace, our storytelling, our other offerings, and our communities;

a world in balance by taking action to help protect our planet; and a
world of hope by supporting our communities and especially children.
We also detail how we further our CSR strategy by investing in our
employees and cast members and by always striving to operate

responsibly.

We are activating our new CSR strategy across our offerings—including
our content, experiences, and products; our operations—including how
we conduct ourselves behind the scenes; and our charitable giving to

maximize the impact of our efforts.

OPERATING RESPONSIBLY

“Every company has a unique impact
on the world. At Disney, creating
stories and experiences that inspire
and bring people together is ours.
Our stories encourage children and
adults to see the world in a positive
light, to believe that anything is
possible, and to take action to make
their world a better place.”

JENNIFER COHEN

EXECUTIVE VICE PRESIDENT, CORPORATE SOCIAL
RESPONSIBILITY, THE WALT DISNEY COMPANY


https://impact.disney.com/
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Inspiring a better world through the power of stories

Focus Areas: Werld of Belonging Werld in Balance Werld of Hope
Diversity, Equity & Inclusion Environmental Sustainability Community
Embrace stories and storytellers who Help change the course of our Bring comfort, optimism, and joy to
reflect the rich diversity of our world. planet’s story, creating a healthier our communities and inspire hope,
home for people and wildlife. especially for children.

Foundational Pillars: ‘ Investing in Our People | ‘ Operating Responsibly \

Embedded Into Our
Businesses:

Offerings Operations Philanthropy

Commercially successfully content, Responsible business practices Grants and in-kind support
experiences, and products aligned to our CSR goals
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FY21 Highlights

Werld of Belonging Diversity, Equity & Inclusion

Through authentic stories, experiences, and products, and our new Reimagine Tomorrow digital destination, we champion
representation in media and entertainment, advance opportunities for diverse communities, and embrace a diverse and inclusive workplace.

DEI Transparency 46% of Employees 50% of Employees 7 of 11 Board Directors HBCU Engagement Inclusion Standards
Enhanced through our new Self-identify as people of Self-identify as women Represent gender, racial, or Deepened through Introduced to drive
Diversity Dashboard color in the U.S! globally! ethnic diversity, including Disney on the Yard launch representation in front of
Chairman & committee chairs and behind the camera
Werld in Balance Environmental Sustainability

Through our 2030 Environmental Goals, we are working to reduce emissions, use and waste less, lower
the impact of our products, build sustainably, and inspire communities to protect the magic of nature together.

Solar Arrays Installed New Solar Announced Plastic-free Packaging 61% or 80,000+ Tons Sustainable Seafood $120M+ Invested
On Castaway Cay and at Including two new 75MW Introduced for our line Of total Company operational Made up 95% of seafood In community conservation
Hong Kong Disneyland facilities in Florida, of classic dolls waste diverted from landfill served in our U.S. parks, efforts since 1995
expected in 2023 resorts, and cruise line?

Werdofhope |

We support communities around the world in ways only Disney can, leveraging the power of
our stories and beloved characters, reach of our platforms, and employee and cast member talents.

$290M+ Charitable Giving 400,000+ 5 Hospital Installations 320+ Tons Food Donated 340,000+ Service Hours Nearly $95M Matched
Total in FY21, including $150M+ Disney-themed products Brought Disney experiences By Disney Parks to support Contributed by employees In employee giving through
directed to underrepresented delivered to 500+ children’s  to 4 children's hospitals in the communities impacted by and cast members through Matching Gifts & VoluntEARS
communities? hospitals in the U.S. & Canada U.S.and 1 in Singapore COVID-19 (=540,000 meals) Disney VoluntEARS grants in the past decade
"As of the end of FYZI.

? See Footnote 9 on p. 32.
* See Footnote 4 on p. 1.


https://reimaginetomorrow.disney.com/
https://impact.disney.com/resources/fy21-diversity-dashboard/
https://pages.beamery.com/waltdisney/page/doty
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FY21 Highlights (Continued)

Investing in Our People Human Capital Management

Our employees are at the heart of every one of our stories and are the reason we can entertain, inform, and inspire people all over the world. We are focused on
investing in our people’s health, safety, and overall wellness; creating a supportive and inclusive culture; and providing opportunities for growth, development, and career mobility.

Flexibility @ Disney Health & Wellness Mental Health 12,500+ Employees 9,700+ Employees Nearly 1.5 Million
Launched, which offers new Benefits from 2020 carried Prioritized through access Enrolled in Disney Aspire, Participated in our mentoring ~ Times employees consumed
hybrid and remote work into 2021, including enhanced to Talkspace, Headspace, our education investment and program in FY2I content on D Learn, Disney’s
options for employees not benefits for those affected Unmind, and Grokker career development internal learning platform
required to be on site by COVID-19, and continued program, at the end of 2021

insurance premium coverage
for furloughed employees

Operating Responsibly Governance, Oversight & Compliance

We are committed to operating our businesses with integrity and adopting governance policies that promote the thoughtful representation of our stakeholders’
interests, and we are committed to conducting business in accordance with high standards of business ethics and complying with applicable laws, rules, and regulations.

Increased Board Oversight Separation of Duties Enhanced ESG Disclosures $23M+ in Support Met Nutrition Guidelines COVID-19 Health & Safety
By formalizing oversight For the CEO role and the To better serve stakeholder Provided through our Supply In 2021, with 100% of food & Measures continued in our
of ESG and specific ESG Chairman role, and appointed  interests, including additional Chain Investment Program beverage advertising on media  Parks & Resorts to help keep

priority issues Susan Arnold as Chairman of ESG metrics and an index (SCIP) since 2012 to drive platforms oriented to kids and guests and cast members
the Board mapping our CDP survey improvements in working families meeting our Policy healthy and safe

responses to TCFD conditions
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CSR & ESG Oversight

CSR and ESG at Disney are led by our Executive Vice President (EVP),
Corporate Social Responsibility, Jennifer Cohen, who reports to our Chief

Executive Officer and our Chief Corporate Affairs Officer. She works in

close collaboration with our Chief Financial Officer, Chief Human Resources

Officer, Chief Diversity Officer, Chief Compliance Officer, General Counsel,

Investor Relations, our business leaders, and their respective teams.
Together they work to develop strategies, policies, programs, compliance
practices, and other initiatives to address our priority ESG issues and to
infuse our social responsibility priorities into our offerings, operations, and

philanthropic giving.

Additionally, the Board of Directors has oversight of ESG. In FY21, the
Board delegated general oversight of ESG programs and reporting, such
as receiving updates on environmental and sustainability policies and
initiatives, to its Governance and Nominating Committee. Our EVP of CSR
provides updates on ESG topics at least annually to the Governance and

Nominating Committee and to the full Board as needed.

OUR BUSINESSES

WORLD OF BELONGING WORLD IN BALANCE WORLD OF HOPE

The Board also delegated oversight of specific ESG issues to certain
committees. For example, in FY2], the Board delegated oversight of
workforce equity matters to the Compensation Committee, and our Chief
Human Resources Officer reports to the committee at least annually. In
FY21, we also incorporated ESG metrics into the executive bonus plan

by emphasizing diversity, equity, and inclusion, which had the highest

weighting among non-financial objectives.

» Read more about our approach to Corporate Governance in the

Operating Responsibly section of this report and about our compensation

structure in our Proxy Statement.

INVESTING IN OUR PEOPLE

OPERATING RESPONSIBLY LOOKING AHEAD

Framework Alignment

To demonstrate where our efforts align with specific United

Nations Sustainable Development Goals (SDGs), a collection of

global goals intended to create a better and more sustainable

future for all, and Sustainability Accounting Standards Board

(SASB) indicators, a set of standards to guide the disclosure of
sustainability information by companies to their investors, you
will see relevant icons embedded in line in various sections

throughout this report.

» Read more about how our efforts align with specific SDGs and

SASB indicators in the Data & Reporting Frameworks section.
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https://sdgs.un.org/goals
https://sdgs.un.org/goals
https://www.sasb.org/about/
https://www.sasb.org/about/
https://thewaltdisneycompany.com/app/uploads/2022/01/2022-Proxy-Statement.pdf
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Stakeholder Engagement

TS
ML

We maintain strong relationships with our stakeholders
through open, transparent, and responsive dialogue.
We work with a variety of stakeholders representing
diverse perspectives—including consumers, employees,
government, industry and business partners,
nongovernmental and social impact organizations,
shareholders, and members of the investment
community—as we believe this enhances our ability

to identify opportunities and find solutions to some of
our most pressing challenges. Ongoing and frequent
engagement with key stakeholders informs our CSR
strategy by helping us to define and prioritize our ESG
issues and better understand current and emerging ESG

topics.

10

OUR BUSINESSES

Stakeholder Group

Consumers

Employees

Government

Industry &
Business Partners

NGOs &
Social Impact
Organizations

Shareholders &
Investment
Community

WORLD OF BELONGING

WORLD IN BALANCE WORLD OF HOPE

Examples of Engagement

Consumer surveys

Focus groups

Fan events

Social media interactions
Customer service emails and calls
Cause marketing campaigns

Employee surveys and focus groups

Town halls

Reimagine Tomorrow Conversations Series focused on Diversity,
Equity & Inclusion topics

Employee volunteering and giving

Business unit-specific initiatives (e.g., Disney Studios virtual
executive coffees)

Meetings with government officials

Filings, letters, and other correspondence

Trade associations and policy-based organizations
Multi-stakeholder coalitions

Industry conferences
Industry and multi-stakeholder coalitions
Supplier meetings and collaborations

Signature social impact initiatives

Campaigns (e.g., cause marketing, awareness campaigns)
Multi-stakeholder coalitions

Charitable giving

Employee volunteering and giving

Consultation on priority issues (e.g., climate change, human
rights, diversity)

Management and Board engagement
Earnings announcements

Annual shareholders meeting
Conferences and events

INVESTING IN OUR PEOPLE

OPERATING RESPONSIBLY LOOKING AHEAD

Objective of Engagement

As the world’s premier entertainment company, we have a unique
opportunity to reach a wide global audience through our storytelling.
Our customer engagement approach helps us utilize Disney’s unique
content and experiences to better understand what our consumers
expect from us and to inspire millions worldwide to show up as a force
for good in our world.

Through a variety of outlets, we participate in a two-way responsive
dialogue where we learn what our employees value, their satisfaction,
concerns, knowledge, and engagement with key issues at Disney. These
are also critical channels for educating and increasing the awareness
among our employees about important issues such as diversity, equity,
and inclusion, the environment, and more.

We engage actively in policy issues relevant to our businesses, both
directly and through industry associations, to help shape constructive
policy solutions.

Through engagement with industry leaders and suppliers, we join efforts
to create large-scale, industry-wide change, as well as to learn about
trends and insights related to our specific businesses.

NGOs and social impact organizations are indispensable partners
addressing our world’s challenges, both globally and locally. Their
expertise and on-the-ground programs enable us to reach individuals
and communities that need us most. Together, we can strengthen our
collective purpose. Additionally, these organizations educate us on the
evolving trends regarding impact areas and/or regions.

Members of management, the Board, and our Investor Relations team
have a strong program of engagement with shareholders. The feedback
gathered during these conversations informs the Board’s thinking,
including on ESG practices and disclosures.
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Charitable Giving

N N OB J T (T
M| 90| e|Oe

Through financial contributions, collaboration with nonprofit organizations, and in-kind donations, Disney brings positive, lasting change to communities around the world. Guided by our charitable giving guidelines, we

focus on social impact investments that align to our CSR focus areas, leverage our unique assets and expertise, and address pressing social needs. In the past decade, we have also matched nearly $95 million in employee

and cast member personal donations of money and time through our Matching Gifts program and our Disney VoluntEARS Grants.

Charitable Giving Strategy

Commitment to direct >50% of annual charitable giving to programs benefiting underrepresented communities, with a focus on:

Werld of Hope

Community

Werld of Belonging Werld in Balance

Diversity, Equity & Inclusion Environmental Sustainability

Grants that advance authentic Grants that protect species and Grants that bring comfort,

representation and increase habitats and inspire kids and optimism, and joy to our

access and opportunity in media families to take action for wildlife communities and inspire hope,

and entertainment. and the planet. especially for children.

In FY21, we contributed a total of S290+ million
In cash and in-kind charitable contributions.

In FY21, successfully contributed >50% of our charitable giving
to programs supporting underrepresented communities.”

“ Charitable giving that we report includes grants specifically directed towards historically underrepresented and protected communities, including the Asian American, Pacific Islander, Black, Hispanic, Native
American/Indigenous, and LGBTQ+ communities, as well as People with Disabilities, Veterans and Women. We also include grants to organizations where a percentage of their services reach underrepresented and
protected communities. If the organization spends a majority of their efforts on these communities, we count the entire grant, and if the organization does not spend a majority, we count a proration of the grant. For

! grants to these two types of organizations, we rely on their self-reported percentages regarding communities served. On a sample basis, we validate the percentages that we report.


https://impact.disney.com/app/uploads/2022/01/GLOBAL-CHARITABLE-GIVING-GUIDELINES-updated-Jan-28-2022.pdf
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COVID-19 Support

We continued to support our communities impacted by the global COVID-19 pandemic. We donated medical supplies and other aid to charities to get critical support to those in need, hosted COVID vaccine

administration sites at Disneyland and ESPN’s campus, and communicated critical public health messages across our networks and other platforms.

Examples of our efforts in FY21 included:

e Disney Parks shared more than 320 tons of food to support local communities heavily impacted by
COVID-19 around the world, translating to more than 540,000 meals. Since the start of the pandemic,

Disney Parks has donated nearly 1,500 tons of food, translating to more than 2.1 million meals.

e Disney, ESPN, ABC, Freeform, FX, Hulu, and National Geographic supported The Ad Council, CDC

Foundation, and the COVID Collaborative’s “It’s Up to You” COVID vaccination awareness campaign that

focused on empowering confidence and preparing the public to get vaccinated.

e Disney Japan supported Save the Children Japan's initiative to provide more than 1,000 single-parent

households with a support box that included food and daily supplies.

e In India, Disney and Star India made a pledge to provide critical healthcare and essential medical
equipment to support relief efforts. The team collaborated with CARE India and the United Way of Mumbai

to roll out the support.

e ESPN launched the Return to Play Fund, to inspire and support youth in communities of color across North
America hardest hit during the pandemic. The support of local community sports organizations encourages
kids to exercise and move and provides them with opportunities to grow, succeed, and find pathways to a

positive future.

T ¥

Hong Kong Disneyland joined with Foodlink Foundation to launch Disney Meal Box Express. Since June 2021, the program has provided

thousands of healthy, freshly cooked meal boxes to those most impacted by the pandemic in Hong Kong.

12
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Our Businesses in FY21

The mission of The Walt Disney Company is to entertain, inform, and inspire people around the globe through the power of unparalleled storytelling, reflecting the iconic brands, creative minds, and
innovative technologies that make ours the world’s premier entertainment company. The Company is a leading diversified global family entertainment and media enterprise that, in FY21, included

Disney Parks, Experiences and Products; Disney Media & Entertainment Distribution; and three content groups—Studios, General Entertainment, and Sports.

Disney Parks, Experiences and Products Disney Media & Entertainment Distribution Content Groups
Disney Parks, Experiences and Products is the global hub that brings Disney Media & Entertainment Distribution is responsible for delivering The Our Studios, General Entertainment, and Sports Content
Disney’s stories and characters to life through theme parks and Walt Disney Company’s unparalleled storytelling to fans and families around Groups produce world-class entertainment, news, and sports

resorts, cruise and vacation experiences, and consumer products.

programming globally.

the world in the evolving ways they prefer to view our content.
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We inspire a world of belonging through stories and storytellers

who reflect the rich diversity of our world.
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Diversity, Equity & Inclusion
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The Walt Disney Company has the opportunity and the responsibility to create authentic, unforgettable stories, experiences, and products that capture
the imagination of generations of people around the world. In 2020, we launched a Company-wide initiative to accelerate progress towards a diverse

and inclusive workplace, leverage the Company’s resources to advance opportunities for diverse communities, amplify underrepresented voices, and

champion the importance of representation in media and entertainment.

We aim to achieve these goals through our People, Culture, Content, and Community efforts and to make our intentions clear through
Transparency and Accountability. We call this collective endeavor Reimagine Tomorrow, and in September 2021, we launched a digital destination at

Reimaginelomorrow.Disney.com where employees, community partners, and fans can explore the actions we have taken and view diversity, equity, and

inclusion (DEI) performance and data updates. A standalone DEI report will be published and made available to the public on the Reimagine Tomorrow “At Disneyr we ampllfy underrepresented
digital platform later this year.

voices and untold stories and champion

a multitude of perspectives, recognizing

that we are all greater than a single story
and we all deserve to feel seen, heard,

& and understood.”
IFCIiNMaLiiec
mmor ow SENIOR VICE PRESIDENT, CHIEF DIVERSITY OFFICER,

THE WALT DISNEY COMPANY
WHERE WE ALL BELONG.
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https://reimaginetomorrow.disney.com/
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People

The more our workforce reflects our consumers worldwide, the better we're
able to serve them. Additionally, when our employees perceive that Disney’s
culture supports their professional development and advancement, they can be

authentic, contribute freely, and take pride in our Company.

Our Intention: To progress towards a workforce reflective

of the diverse audiences we serve.

» Access featured stories on the people and voices that make our content

possible on our Reimagine Tomorrow digital hub.

Talent Development & Retention:

We are working to engage, develop, and retain a diverse workforce and
leadership team. For example, we promote accessible workplaces and work
to recruit, train, and integrate employees with disabilities following industry
best practices. In December 2020, Shanghai Disney Resort demonstrated
this by hosting an accessibility forum to share inclusion initiatives and
career progression advice for people with disabilities. Further, our Black
Talent Network has an explicit goal to accelerate exposure for Black Vice
Presidents to senior leaders across the enterprise and provide opportunities

for development. And Disney General Entertainment’s two-year Executive

Incubator Program works to create a pipeline of the next generation of diverse

creative executives.

» Access more information on our talent development efforts in the Investing in

Our People section of this report.
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Talent Acquisition (TA):

Our talent recruiting, retention, and development efforts prioritize
the cultivation of a strong, diverse, and thriving workforce. Disney
utilizes many tools to recruit diverse talent and we take care

to follow industry best practices, including marketing roles on
platforms that reach diverse audiences, incorporating inclusive
and accessible language in our job descriptions, interviewing
diverse candidate slates, and putting diverse interview panels in
place. Our Business Employee Resource Groups (BERGs) share
open roles, present at career-focused events and conferences, and

provide feedback on our talent sourcing strategies.

We are also developing the DEI confidence and competence of
our TA organization to increase representation via recruitment
and retention of underrepresented talent. In 2021, we launched
a learning curriculum for both TA and hiring leaders with the
objective of prioritizing inclusive practices throughout the

hiring life cycle. The curriculum, which includes self-directed
learning, virtual facilitated experiences, and leader-led trainings,
is designed to build knowledge and awareness; support our
teams in identifying, attracting, engaging, and advocating for
underrepresented talent; and guide leaders through an inclusive
interview and selection process. We have laid out a path to
reach our global TA professionals and hiring leaders across the

enterprise in FY22.

OPERATING RESPONSIBLY LOOKING AHEAD

DATA & REPORTING FRAMEWORKS

Imagineer and Disney Research Fellow
Lanny Smoot Receives His 100th U.S. Patent
In August 2021, longtime Disney Imagineer and Research
Fellow Lanny Smoot received his 100th career patent from
the U.S. Patent and Trademark Office—a first for anyone

at The Walt Disney Company. Achieving his 100th patent,
“Systems and Methods of Presenting a Multi-Media
Entertainment in a Venue,” is a milestone not often realized
by many inventors and makes Lanny one of the most prolific

Black inventors in American history.

» Read more about Lanny's achievement here.

—__


https://disneyparks.disney.go.com/blog/2021/08/imagineer-and-disney-research-fellow-lanny-smoot-receives-his-100th-us-patent/
https://reimaginetomorrow.disney.com/#action/executor-incubator
https://reimaginetomorrow.disney.com/#action/executor-incubator
https://reimaginetomorrow.disney.com/voices
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SPOTLIGHT: Disney on the Yard

We continue to strengthen our partnerships with Historically Black Colleges and Universities (HBCUs) to build a robust, long-term pipeline of Black

talent. This year, through an enterprise-wide HBCU Engagement Task Force, Disney launched Disney on the Yard, a multifaceted initiative to deepen our

relationships with HBCUs through student internships, mentorship opportunities, and engagement efforts.

“As an HBCU graduate, |
am incredibly passionate
about the relationships we
are forging with HBCUs for
greater representation and

900+ students 100+ professional interns 200+ students Inclusion at Disney. This
from 39 HBCUs joined were hired from HBCUs in 2021, and enrolled in our mentorship collaborative relationship
iNnteractive virtual panels 23 interns hired were Disney United program in 2021 will allow us to better

N College Fund schol . . .
€gro L ollege rundiscolars engage, inspire, and hire the

next generation of Disney

In addition to Disney on the Yard, in 2021 we announced the Disney United Negro College Fund (UNCF) Corporate Scholars Program. Through a new leaders.”

$1 million commitment, Disney will support 50 scholars over the course of three years, providing a scholarship, summer internship, and—if applicable AVIS LEWIS

VICE PRESIDENT, HUMAN RESOURCES,

. WALT DISNEY IMAGINEERING AND CONSUMER
from the average over the last five years. PRODUCTS, GAMES AND PUBLISHING

and based on location—relocation and housing assistance. In 2021, interns from HBCUs represented 12% of Disney’s total intern population, an increase

17


https://pages.beamery.com/waltdisney/page/doty
https://pages.beamery.com/waltdisney/page/doty
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Culture

We strive to design work environments that inspire optimism and
drive innovation for all employees, at all levels. And because we
recognize that maintaining an inclusive, supportive workplace
requires mindful attention and intention, we continually adapt to

the evolving needs of our people.

)ur Intention: To put the responsibility for an
clusive culture in the hands of our leaders and

mployees through comprehensive education
d engagement efforts.

Across Disney, we value and encourage curiosity, innovation,
collaboration, and ideas from everyone. We support a diverse and
inclusive culture through education and engagement efforts and
believe these experiences encourage equitable behavior change

and promote a foundation of belonging.
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Business Employee Resource Groups (BERGs):
Disney is proud to support more than 90 BERGs globally, our
voluntary, employee-led groups formed around shared identity,
interests, and pursuits. This year, our India team launched its first
LGBTQ+ and Women’s BERGs. In EMEA, chapters increased from
five in FY20 to 20 in FY21 across the UK, Benelux, France, Germany,
Italy, and South Africa, and we added an ENABLED regional BERG.
The ENABLED BERGs are Business Employee Resource Groups

focusing on all areas of accessibility and abilities.

BERGs are key partners in cultivating an inclusive culture and

a sense of belonging for Disney employees globally. They offer
opportunities to network with peers, participate in outreach

and mentoring programs, acquire new skills, enhance leadership
capabilities, and drive cross-cultural business innovation. Our
BERGs help facilitate inclusive conversations, creating space for
employees to come together to share their experiences and show

their support.

» 29,000+

employees participate
in BERGs.

INVESTING IN OUR PEOPLE OPERATING RESPONSIBLY

LOOKING AHEAD

DATA & REPORTING FRAMEWORKS

Prior to the start of the COVID-19 pandemic, we held our 2020 BERG Summit at The Walt Disney
Company headquarters in Burbank, California.
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Inclusive Conversations:

In FY21, the Reimagine Tomorrow Conversations Series, our
internal DEI speaker series, hosted virtual Company-wide
events for employees on various inclusion topics. Brave Space
Conversations were also conducted with employees, providing

employees safe spaces to discuss relevant social topics.

Additionally, employees have access to several DE| learning
programs, including Everyday Inclusion, Leading Inclusively, and
Hiring Inclusively. In FY21, there were more than 400 workshops

and 12,000 attendees across these DEI learning programs.
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500+

employees have
volunteered to serve as
Belonging Advocates
to instill greater

Inclusion in their work.

WORLD OF BELONGING

WORLD IN BALANCE

The Fifth Key:

Last year at our Parks and Resorts, we added Inclusion to

our "Five Keys" approach that guides our renowned service,

demonstrating our deep commitment to making everyone

who experiences Disney to feel welcome. In FY21, we

expanded upon this by updating the guidelines for how our
cast members show up for work. Our new approach provides
greater flexibility with respect to forms of personal expression
surrounding gender-inclusive hairstyles, jewelry, nail styles,
tattoos, and costume choices. We've updated these policies not
only to remain relevant in today’s world, but also to enable our

cast members to better express their cultures and individuality

at work.

WORLD OF HOPE

INVESTING IN OUR PEOPLE

SAFETY -

OPERATING RESPONSIBLY

COURTESY »

THE 5 KEYS
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INCLUSION . sHOW -« EFFICIENCY



https://youtu.be/BYN-Ywd4VsY
https://disneyparks.disney.go.com/blog/2021/04/a-place-where-everyone-is-welcome/
https://disneyparks.disney.go.com/blog/2021/04/a-place-where-everyone-is-welcome/
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Content

We believe that forging meaningful connections with our
consumers contributes to the growth and viability of the Company,
so we purposefully champion a multitude of voices and perspectives

in our storytelling.

Our Intention: To broaden access and diversity
In our industry by adopting inclusion standards
across Disney General Entertainment and live-

action Studio productions by the end of 2022,
with the goal of advancing representation in front
of and behind the camera, in marketing, and
more.>

» Access our Content Representation Dashboard on our Corporate

Social Responsibility website here.

Content Inclusion Standards:

Content inclusion standards hold us accountable to our DEI
intentions and serve as a catalyst for real and sustained change.
Disney General Entertainment (DGE), with ABC Entertainment and
National Geographic leading the way, has launched standards to
increase inclusion of underrepresented groups onscreen, in writing
and directing jobs, and below the line. Other content engines within
Disney have initiated their brand-specific standards and will roll

them out in the future.
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Inclusive Storytelling:

We champion perspectives across dimensions of identity. The
nuanced and intersectional portrayal of underrepresented
communities can change the way communities are seen and the
way they see themselves. Recent examples include Walt Disney
Animation Studios’ Raya and the Last Dragon; Disney and Pixar’s
Soul; Marvel Studios’ Shang-Chi and the Legend of the Ten Rings;
Disney+'s Diary of a Future President, Doogie Kamealoha, M.D., and
the French Original Oussekine; Disney Junior’s Mira; ABC News’ six-
part series Soul of a Nation on Hulu; ABC’s The Wonder Years; FX’s
Mayans M.C., POSE, and LGBTQ+ docuseries Pride; FX's Reservation
Dogs on Hulu; Hulu, Searchlight, and Onyx Collective’s Summer of
Soul; Freeform’s Good Trouble; Pixar’s SparkShorts Twenty Something

and Nona; Star Original’s Sultan City; and more.

Our efforts to tell inclusive stories have been recognized by leading
organizations. We received 17 NAACP Image Awards in 2021 for
promoting social justice through creative endeavors, the most for
any network or distributor that year. We also received seven GLAAD
Media Awards, which honor media for fair, accurate, and inclusive
representation of the LGBTQ+ community. A more extensive list

of acknowledgments recognizing Disney’s efforts can be found on

the Reimagine Tomorrow digital hub. While we take pride in our

inclusive storytelling, we recognize that we still have much to do
and will continue to work to grow representation and promote

inclusive narratives.

OPERATING RESPONSIBLY
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MARVEL STUDIOS
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>Disney General Entertainment is the collection of The Walt Disney Company’s entertainment and news properties creating content across a portfolio of television brands and businesses, including
ABC Entertainment, ABC Signature, ABC News, Freeform, ONYX Collective, Twentieth Television Studios, FX Networks and FX Productions, Hulu Originals, Disney Branded Television (including the
Disney Channel networks), and National Geographic. Disney Studios Content is the collection of The Walt Disney Company’s entertainment properties creating content across a portfolio of brands.
The live-action brands include Disney Live Action, Marvel Studios, Lucasfilm, 20th Century Studios, and Searchlight Pictures.


https://reimaginetomorrow.disney.com/vision
https://impact.disney.com/app/uploads/2022/02/FY21-Content-Dashboard.pdf
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Increasing Diverse Talent Behind the Camera:

In 2021, Disney General Entertainment (DGE) announced Onyx Collective, a new content brand on Hulu designed to

curate a slate of premium entertainment by creators of color and underrepresented voices.

Additionally, DGE’s Creative Talent Development & Inclusion team connects talent to our creative community of
executives through a series of professional development and relationship building events and via an expansive creative

talent database. The team contributes to the foundation of diverse talent through the DGE Writing Program, DGE

Directing Program, and DGE PA Program. These annual programs provide mentorship, professional development, and

staffing opportunities on DGE series to emerging and diverse writers, directors, and production assistants. DGE also has a

two-year Apprenticeship Program aimed at creating access to careers in media.

Disney Launchpad: Shorts Incubator serves as an entry point for emerging filmmakers from underrepresented

backgrounds. In 2021, the program expanded to include writers, in addition to directors. The effort produced and

delivered six short films to Disney+, and some were also accepted into film festivals.

Disney is also a founding sponsor of the groundbreaking industry incubator National Association of Latino Independent

Producers' (NALIP) pipeline program, which addresses the underrepresentation of Latino creatives in the entertainment

industry. This unique partnership pairs seasoned producers with fellows in order to develop the next generation of Latino

producers. Disney Studios Content is working with NALIP to pilot this program at Searchlight Studios.

Additionally, the Africa Story Lab builds skills and provides on-set apprenticeships to the next generation of storytellers
from across the African continent, particularly those from underrepresented groups. In front of the camera, The Story Lab

features African children telling their stories, like that of Kiya, which will be featured on Disney Junior and Disney+.

Breaking Down Stereotypes Through Sport:
Since 2013, ESPN has been a Global Presenting Sponsor of Special Olympics Unified Sports®, which is dedicated to
promoting social inclusion by bringing people with and without intellectual disabilities together to play, train, and

compete. ESPN also serves as the Global Broadcast Partner of signature Special Olympics events, including the World
Games, World Winter Games, and USA Games.

Photos: (Top) Onyx Collective curates content from creators of color and underrepresented voices on Hulu. (Middle) A series of 10 shorts titled Kizazi Moto:

Generation Fire, from The Story Lab and a subsequent Incubator, will premiere on Disney+ in 2022. (Bottom) ESPN’s coverage of major Special Olympics

2 events, including Special Olympics Unified events at X Games, continue to reach fans around the world via ESPN and Disney networks and media platforms.


https://www.dgepress.com/onyxcollective/
https://disneyabctalentdevelopment.com/writing_program.html
https://disneyabctalentdevelopment.com/directing_program.html
https://disneyabctalentdevelopment.com/directing_program.html
https://disneyabctalentdevelopment.com/pa_program.html
https://launchpad.disney.com/
https://www.nalip.org/
https://www.nalip.org/
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Championing Accurate & Diverse Representation in our Content:

Inclusive and authentic storytelling is an endeavor we embrace globally. We are committed to representing communities authentically so
people not only see the best in themselves, but the world can see it too. In 2020, we created a council of experts from organizations on the
forefront of accurate representation in media and entertainment to advise us in our assessment of our content, products, and experiences.

See Stories Matter for more information on this initiative. We also have task forces in different countries and regions that assess and

inform content creation and production through a more local diversity and inclusion lens. In 2021, we joined a coalition with leading media
companies and mental health experts in recognition of the powerful role storytelling can play in addressing mental health challenges and

debuted a Mental Health Media Guide. And to support authentic Native representation in media, Disney also sponsored the creation of

ILlumiNative’s industry guide THE TIME IS NOW: The Power of Native Representation in Entertainment.

Additionally, in 2021 ABC Entertainment Talent and Casting celebrated their milestone 20th year of the Disney Television Discovers: Talent
Showcase. With the partnership of Disney’s Creative Talent Development & Inclusion team, the showcase has served as a launchpad for

discovering and championing new and diverse talent, including Lupita Nyong’o, Chadwick Boseman, Gina Rodriguez, Pedro Pascal, Randall

Park, Jesse Williams, and many more.

Inclusive Products and Experiences:
We are reimagining our products and attractions to be more inclusive, such y ' %fgﬂgp'rmews.gn

as the Jungle Cruise and a new attraction based on The Princess and the 5 DISCOVERS
TALENT SHOWCASE

Frog. Disney's annual collection of Pride-themed merchandise was rolled

out in May 2021 alongside contributions benefiting organizations globally

that support LGBTQ+ communities. We released adaptive, sensory-friendly

costumes and wheelchair coverings, bringing special accessibility features k| g \

for kids and adults with disabilities. Disney also launched a collaboration

with Irish-based Izzy Wheels, creators of colorful wheelchair covers for

children and adults around the world to help bridge the gap between
disability and fashion. The covers feature Disney’s much-loved characters
and 10% of proceeds will be donated to Whizz-Kidz.

Disney's Adaptive Costumes and Wheelchair Cover Sets allow fans Images from select Disney Television Discovers: Talent Showcase screeners. The Talent Showcase

who use wheelchairs and have other accessibility needs to transform is a launchpad for new and diverse talent, and celebrated its milestone 20th anniversary in 2021.
into some of their favorite characters across the Disney portfolio.

22


https://storiesmatter.thewaltdisneycompany.com/
https://mentalhealthmediaguide.com/
https://illuminatives.org/the-future-is-indigenous/
https://disneyparks.disney.go.com/blog/2021/01/new-adventures-to-cast-off-soon-along-world-famous-jungle-cruise-at-disneyland-park-and-magic-kingdom-park/
https://disneyparks.disney.go.com/blog/2020/06/new-adventures-with-princess-tiana-coming-to-disneyland-park-and-magic-kingdom-park/
https://disneyparks.disney.go.com/blog/2020/06/new-adventures-with-princess-tiana-coming-to-disneyland-park-and-magic-kingdom-park/
https://www.shopdisney.com/uniquely-disney/rainbow-disney/
https://www.shopdisney.com/halloween-shop/costumes/adaptive-costumes/
https://thewaltdisneycompany.eu/disney-teams-up-with-irish-based-business-izzy-wheels-to-launch-fashionable-collection-of-wheelchair-covers/
https://thewaltdisneycompany.eu/disney-teams-up-with-irish-based-business-izzy-wheels-to-launch-fashionable-collection-of-wheelchair-covers/
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Community

By making social investments and forming partnerships with
organizations, we provide access to our industry for those who
might otherwise be overlooked. These efforts create significant

opportunities in the short-term and nurture future generations.

Our Intention: To direct more than 50% of our
annual charitable giving to programs supporting

underrepresented communities (beginning with
FY21); and to spend at least $1 billion with diverse
suppliers by 2024.

In FY21, we achieved our goal of directing more than 50% of

our charitable giving to programs supporting underrepresented
communities. That equated to more than $150 million of our giving
directed to programs that support Asian American, Pacific Islander,
Black and African American, Hispanic and Latino, Native American
and Indigenous, and Multicultural communities, as well as women,
veterans, people with disabilities, and those who identify as
LGBTQ+.

23

OUR BUSINESSES

WORLD OF BELONGING WORLD IN BALANCE WORLD OF HOPE

For example, we invested in organizations that advance authentic
representation of underrepresented communities in media and
entertainment (such as Gold House, Array Alliance, and The
National Association of Black Journalists), increase access and
economic opportunity in companies (such as Catalyst, Exceptional
Minds, and NAACP), promote positive messages of inclusion (such
as StopAAPIHate and Gay, Lesbian & Straight Education Network),
and empower the next generation of diverse storytellers and
innovators (such as Ghetto Film School, Hispanic Scholarship Fund,
American Indian College Fund, and UNCF).

» Read more on our philanthropy in the Charitable Giving section.

In FY21, we directed

>50%

of our charitable giving to

programs supporting

In FY21, we spent

~$450M

with certified diverse-owned

underrepresented

communities.®

Tier 1 vendors.”
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Supplier Diversity:

In FY21, we set a goal to spend at least $1 billion annually with diverse
suppliers by 2024. Reaching this goal would place Disney among the top
U.S. companies spending with diverse suppliers and would impact the
communities where we do business by creating jobs and opportunities.
Including diverse suppliers in our sourcing process provides us the greatest
opportunity to develop the most innovative and high-quality business
solutions—strengthening our Company on the inside and supporting

communities on the outside.

» Access additional information on our Supplier Diversity page.

The Black Agency Spotlight: Proof Creative Group, a boutique creative agency focusing on key
art for motion picture and television marketing and advertising for family entertainment.

¢ See Footnote 4 on p. 11,

”We validate diverse status through certification compliance using WBENC, NMSDC, Department of Veterans Affairs, NGLCC, and Disability:IN.



https://supplierdiversity.disney.com/
http://www.wbenc.org/
http://www.nmsdc.org/
https://www.va.gov/
https://www.nglcc.org/
http://www.disabilityin.org/
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Investing in the Next Generation of Storytellers and Innovators:

We invest in initiatives that bring foundational arts, STEM, journalism, and sports to youth, and scholarships and training programs for the next generation of storytellers and innovators.

24

PRODUCT DESIGN

Marvel launched a three-year partnership in

Europe with The Prince’s Trust charity, offering

a mentorship programme for youth ages 16 to
30 from underserved and underrepresented
backgrounds interested in taking their first

steps in product design.

STEM

Disney and Lucasfilm teamed up once again
with a $1.5 million investment in global
robotics nonprofit FIRST to inspire the next

generation of innovators through the Star

Wars: Force for Change philanthropic initiative.

In 2020-2021, with the support of Disney
funding, FIRST provided STEM program access
to more than 318,000 students worldwide,
including more than 50,000 students from

underrepresented communities in the U.S.

WORLD IN BALANCE

INVESTING IN OUR PEOPLE

WORLD OF HOPE

CODING
Since 2015, high school girls and non-

binary youth across the U.S. have been

given the opportunity to learn to code while
experiencing the magic of The Walt Disney
Company. Using distinctly Disney elements
to make this an unforgettable experience, the
Girls Who Code Summer Immersion Program
provides participants with computer science
education and exposure to technology jobs
through Disney guest speakers and mentors

from across the Company.
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SPORTS

ESPN awarded more than $1 million of its
youth sports grant funding to benefit Black
and African American youth, supporting
efforts such as the Women’s Sports Foundation
Sports 4 Life program and the USTA National

Junior Tennis League.

DATA & REPORTING FRAMEWORKS


https://thewaltdisneycompany.eu/marvel-teams-up-with-the-princes-trust-to-support-aspiring-young-superheroes-of-product-design/
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Investing in the Next Generation of Storytellers and Innovators (continued):

25

.

CREATIVE WRITING

In Latin America, Disney presented Historias

Para Armar, a digital DIY storytelling platform

developed jointly with Chicos.net and with
support from Eidos Global. This initiative helps
youth develop creativity, learn collaboration,
and think critically. Our internal creative and
production teams also developed a mini-series

to accompany the platform.

X

= > ¢

PERFORMING ARTS
Through partnerships with non-profit theater

organizations in the U.S. and working directly
with schools in the UK, Disney Theatrical
Group invited students to a free virtual field
trip for an exclusive screening of Newsies: The
Broadway Musical! At a time when theaters
were closed and many schools were remote,
this helped students from diverse backgrounds

access theater education.
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ART DESIGN

As part of its commitment to inspiring

young people in the pursuit of their future
projects, Disneyland Paris organized a unique
masterclass for art students. Marvel Artist
Olivier Coipel shared his career journey

and creative experiences, including how he
redesigned and reinvented Thor, one of the
most iconic Super Heroes of the Marvel

universe.

OPERATING RESPONSIBLY

LOOKING AHEAD

READING
We launched our ninth Magic of Storytelling

campaign, a collaboration with First Book that
shares the joy of reading and provides new
books to educators serving children in need.
In 2021, First Book was able to distribute more
than 100,000 Disney books in connection with
the campaign. In total, we distributed more
than 4.5 million books to First Book in 2021,
and since 2000 we'’ve distributed more than
87 million books.

DATA & REPORTING FRAMEWORKS


https://www.historiasparaarmar.org/indice
https://www.historiasparaarmar.org/indice
https://partners.disney.com/magic-of-storytelling
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Transparency & Accountability

Achieving our goal of a reimagined tomorrow demands
transparency and accountability. From our culture to our content
and experiences, we are working together to translate our

intentions into actions.

We have greatly increased transparency around
our diversity, equity, and inclusion metrics,
Including representation of women and people
of color at different levels, and in front of and
behind the camera, in our most recent Diversity
Dashboard.

46%

of our U.S. employees

self-identify as people

of color.®

50%

of our employees

worldwide self-identify

as women.®8

We increased transparency around our workforce
representation in our Diversity Dashboard and through our
2019 EEO-I and 2020 EEO-1 Employer Information Reports.

We intend to continue publishing our Diversity Dashboard and

EEO-I reports annually.

Our Senior Vice President and Chief Diversity Officer, Latondra
Newton, leads the Company’s strategic DEl initiatives and
partners with business segments and leaders across the
enterprise to translate our intentions into actions. Additionally,
Disney’s Board of Directors has delegated oversight of
workforce equity matters to the Compensation Committee. For
FY21, the Compensation Committee determined that diversity,
equity, and inclusion objectives have the highest weighting
among the executive compensation bonus plan’s non-financial

Other Performance Factors.

In addition to our content inclusion standards, we hold
ourselves accountable to our DEI intentions through a set
of policies and councils and a leadership team focused on
creating meaningful change. Disney’s CEO Diversity and
Inclusion Council, comprised of a global group of senior
leaders across the Company, is accountable for establishing

and advancing DEI goals, objectives, and outcomes.

» Access our most recent DEI data on our Reimagine Tomorrow digital destination.
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Focused on storytelling, the Creative Inclusion Council, which
includes leaders from across our creative mediums, works

to challenge Disney to scale existing best-in-class inclusive
content practices from across our businesses, dismantle bias in
the creative process, and challenge long-held assumptions in

content creation and the systems that surround it.

Further, our Equal Employment Opportunity Policy

specifies that employment actions and decisions—including
recruitment, hiring, promotion, compensation, transfer, training,
and more—are consistent with our principle to provide equal
employment opportunities for all employees and applicants.
Our Prohibition of Harassment Policy details our expectation
that employees treat others in the workplace with respect. And
our Speak Up Policy encourages employees who observe or
suspect misconduct, including discrimination or harassment, to
speak up to provide the Company the opportunity to address
the issue. These three policies cover all U.S.-based employees,
while employees outside the U.S. are covered by policies

reflecting these principles but tailored to the specific region.

8 As of the end of FY2I.


https://impact.disney.com/resources/fy21-diversity-dashboard/
https://impact.disney.com/app/uploads/2022/02/EEO-1-Report-2019.pdf
https://impact.disney.com/app/uploads/2022/02/EEO-1-Report-2020.pdf
https://reimaginetomorrow.disney.com/vision

ﬁ 4» TABLE OF CONTENTS LETTER FROM OUR CEO OUR APPROACH OUR BUSINESSES WORLD OF BELONGING WORLD IN BALANCE WORLD OF HOPE INVESTING IN OUR PEOPLE OPERATING RESPONSIBLY LOOKING AHEAD DATA & REPORTING FRAMEWORKS

Werld in
Balance

We come together to help change the course of our

planet’s story, creating a healthier home for people
and wildlife. g
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Environmental Sustainability

Our commitment to environmental stewardship goes back to our founding nearly 100 years ago. Walt Disney himself said that “conservation isn’t just

the business of a few people. It’s a matter that concerns all of us.” This is a call to action that guides us.

2030 Environmental Goals

Disney is committed to protecting the planet and creating a positive environmental legacy for future generations as we operate and build our

businesses. We are working to reduce emissions; implement localized watershed strategies; maximize waste diversion through reductions, recycling,

and reuse programs; lower the impact of our products; design and build sustainably; and inspire diverse global communities to protect the magic of

nature together. Despite the continued impacts of COVID-19, in the past year we began making incremental progress towards our ambitious 2030
Environmental Goals, as described in the following pages. Walt Disney Imagineering has

always been focused on how our
creativity, innovation, and ingenuity
can make a positive impact on the
future of our world. Sustainability is
such an important and central part
of our work—woven into the earliest
stages of the creative development
process through project delivery.”

» For more information about our environmental goals and how we plan to achieve them, read our 2030 Environmental Goals white paper.

Environmental Action Through Coalitions:

We are a member of several initiatives and organizations
with which we engage to support climate actions consistent

with the Paris Agreement, for example:

. Business Alliance to Scale Climate Solutions
. Business for Social Responsibility
. Business Roundtable

. Ceres Corporate Network BARBARA BOUZA

. Climate Solutions working group PRESIDENT, WALT DISNEY IMAGINEERING

. Cruise Lines International Association
. Clean Energy Buyers Alliance
. Sustainable Apparel Coalition

. The Chamber of Commerce Climate Task Force

. The World Resources Institute Corporate Consultative Group Disney supports the management and conservation of healthy forests
around the world.
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https://impact.disney.com/app/uploads/2022/01/disneyenvironmentwhitepaper.pdf
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8 " ) Emissions

We believe that business plays an integral role in the transition to a low-carbon

2030 goals: future and we are committed to achieving net zero greenhouse gas (GHG) emissions

29

Net zero

emissions for direct operations
100% zero carbon electricity
Innovation for low carbon fuels

Investment in natural climate

solutions

R 13 oo

greenhouse gas for our direct operations by 2030. GHGs from our direct operations primarily derive
from energy use at our parks and resorts sites, major corporate campuses, and from
the fuel used by our cruise ships. We address our direct emissions footprint (Scope
1 and 2) through a science-based reduction hierarchy: avoiding emissions through
sustainable design, reducing emissions through efficiencies, replacing high-carbon
energy sources with lower carbon alternatives, and investing in certified natural

climate solutions.

Our extended value chains, including those associated with the production of
consumer products, also generate substantial emissions (Scope 3). We are working
to identify all sources of our Scope 3 emissions, which are many, given the diversity
of our businesses. By the end of 2022, our intention is to define a science-based

reduction goal for the Company’s Scope 3 emissions footprint.

» for more information about our environmental efforts, read our 2021 CDP Climate

Change Survey Response. We follow the global frameworks established by GHG

Protocol to measure Scope 1, 2, and 3 greenhouse gases. Click here to learn more.

Mickey-shaped solar facility (located near EPCOT), which provides power to Walt Disney World, was built in

partnership with Reedy Creek Improvement District and Duke Energy.

Hlal

L 2

SASB

STANDARDS
TR-CL-110a. 1 & 2; TC-IM-130a. ;
SV-LF-130a. 1; SV-HL-130a. 1;
FB-RN-130a. 1



https://impact.disney.com/app/uploads/2022/02/TWDC-CDP-Climate-Change-2021.pdf
https://impact.disney.com/app/uploads/2022/02/TWDC-CDP-Climate-Change-2021.pdf
https://ghgprotocol.org/
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Progressing Toward Net Zero GHG Emissions:

For the past 15 years, Disney Parks alone have invested $24 million in
energy efficiency projects calculated to reduce a cumulative 1.1 million
megawatt hours (MWh) of energy use. Among our efforts, both Walt
Disney World and Hong Kong Disneyland installed Edison-style LED
bulbs that reduce energy consumption while maintaining the iconic

Disney Main Street nostalgia.

Additionally, fuel efficiencies and utilizing low carbon fuels will also
help us reach our net zero goal. Disney is participating in a low-carbon
shipping pilot with Maersk ECO Delivery, as well as in the Clean Cargo

initiative.
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Striving For Zero Carbon Electricity:

We are committed to purchasing or producing 100% zero carbon
electricity by 2030. In FY21, we completed the installation of a solar
array on Castaway Cay, which will power 70% of the island. Hong
Kong Disneyland has installed more than 5,000 solar panels and

is the single largest solar panel site in Hong Kong. In Florida, Walt
Disney World and Reedy Creek Improvement District teamed up
with local utility partners to begin development of two new 75MW
solar facilities, which are expected to come online in 2023. The
new facilities, paired with two existing facilities, will provide up to
40% of Walt Disney World theme parks' electricity needs—the
avoided emissions amount to the removal of 40,000 cars from the
road annually. And at Disneyland Paris, once operation